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Paradise was the First U.S. Agency To Sign 
The Sustainable Tourism Pledge

Paradise is committed to helping improve the 
sustainability performance of tourism businesses between now and 2030.



Social Impact & Sustainable Tourism Expertise

DI Social Impact AOR



Learning & 
Objectives

● Definitions

● Aligning Tourism + SDGs

● Collaboration for Sustainable Growth

● Redefining Success with Impact Metrics



Sustainable
In the context of sustaining communities and 
impacting the world through preserving our 
planet, refers to practices and systems that 

meet the needs of the present without 
compromising the ability of future 

generations to meet their own needs



Sustainability
Creating a balanced, regenerative approach 

to living—where people, planet, and 
prosperity are interconnected and nurtured 

for lasting impact.



Tourism Value Chain
The interconnected, direct and indirect, 

network of activities, services, and 
stakeholders that collectively create, deliver, 
enhance, and sustain the travel experience 

from origin to destination and back.



Source: UNWTO
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“Tourism is a powerful driver for sustainable 
development. It contributes to the education 

and empowerment of women and youth
and advances the socioeconomic and 
cultural development of communities.”

— Amina J. Mohammed, Deputy Secretary-General of the United Nations 



Why 
Redefine 
Tourism 
Success 
Now?

● Global Challenges Facing Tourism:
over-tourism, climate change, inequality

● Role of Tourism in the SDGs

● Global Impact Leads: DI, UNWTO & UN



“Tourism plays a vital role in many, if not 
all, of the 17 Goals.”

— Zurab Pololikashvili, Secretary-General of the UNWTO



Introducing 
the UN 17 
SDGs



UN 17 SDGS & 
the 2030 
Agenda for 
Sustainable 
Development

● 17 Sustainable Development Goals

● Leave No One Behind

● Integrated & Holistic Approach

● Universal Calls to Action



2030 Agenda for Sustainable Development

17 Sustainable Development Goals (SDGs)

17 interconnected goals that address global 
challenges including poverty, inequality, 
climate change, environmental degradation, 
peace, and justice.



2030 Agenda for Sustainable Development

Leave No One Behind

The Agenda emphasizes welcoming, 
belonging, inclusivity and equity, aiming to 
ensure that the benefits of development 
reach event the most vulnerable and 
marginalized populations.



2030 Agenda for Sustainable Development

Integrated and Holistic Approach

It promotes the integration of economic growth, 

social inclusion, and environmental sustainability 
across all sectors and policies.



2030 Agenda for Sustainable Development

Universal Call to Action #1

The 2030 Agenda is a global framework 
adopted by all UN Member States to end 
poverty, protect the planet, and ensure 
peace and prosperity for all by 2030.



2050 Agenda for Sustainable Development

Universal Call to Action #2

The UN targets a 45% reduction in emissions 
by 2030 and net-zero emissions by 2050 to 
limit global warming to no more than 1.5°C.



Relevance of 
the 17 SDGS to 
Tourism

● Individualized for Every Destination





8: Decent Work & Economic Growth

● Tourism is a major source of jobs 
worldwide and can drive inclusive 
economic growth, especially in 
developing countries.

● “Tourism accounts for 1 in 10 jobs 
globally.” - UNWTO



11: Sustainable Cities & Communities 

● Tourism development impacts 
infrastructure, history, heritage, 
preservation, and inclusive 
planning.



12: Responsible Consumption & Production

● Encourages sustainable practices in 

hospitality, transportation, and visitor 

behavior. Focuses on reducing the 

environmental footprint of tourism.

● UNWTO emphasis: Sustainable 

tourism is a key target under this goal.



14: Life Below Water

● Coastal and marine tourism depend on 
healthy oceans.

● Sustainable tourism helps protect marine 
biodiversity and promotes ocean, river, 
lake, stream conservation.

● Ex: Eco-tourism and marine park 
entrance fees can fund local, state, 
national, and global conservation efforts.



15: Life on Land

● Tourism can support biodiversity 
conservation and the sustainable 
use of terrestrial ecosystems, 
particularly through nature and 
wildlife tourism.

● Ex: Revenues from park tourism 
help fund habitat and wildlife 
protection.



Aligning 
Tourism with 
Global Goals

“We have a responsibility to 
ensure that communities be put 

at the center of tourism 
development everywhere…

…and to make tourism an 
opportunity for a better future 

for everyone, women and global 
youth specifically."

Zurab Pololikashvili, Secretary-General, UNWTO 
(2024)





Pillar 1

Economic Stability

● Support Local Businesses
● Job Creation 
● Economic Equity
●Case Study: Rwanda’s 

community-based tourism 
model



Pillar 2

Environmental Conservation

● Low-impact travel, conservation 
areas, emissions reduction
●Case Study: Costa Rica’s eco-

certification program



Pillar 3

Social Responsibility

●Cultural Preservation
●Health
● Education
●Case Study: Indigenous tourism 

initiatives in Canada



UN SDGs & 
Destination Business Plan 

Implementation





UN SDGs & Destination Business Plan Implementation

4-Step 
Implementation

1. Assess Destination’s 
Baseline

1. Identify Priority SDGs

1. Co-develop Goals 
with Stakeholders

1. Implement & 
Measure

The Five Ps
1. People
2.Prosperity
3.Peace
4.Partnership
5.Planet



Strategic 
Imperatives

● Stakeholder Collaboration
●Government Alignment
●Community Involvement
● Private Sector Innovation
● Rethink Tourism Metrics
●Measurement & Reporting Tools



Case Study: Jackson Hole, WY

Sustainable Development Management Plan (SDMP)

● 18 month process: August 2021 - January 2023

● 12 working sessions with 50 local stakeholders, visioning workshops, eight focus groups 
with over 150 tourism leaders, and almost 5,000 survey respondents.

● 18 member steering committee made of a diverse group of local community leaders.

● The final Teton County Sustainable Destination Management Plan was adopted by the 
Jackson Hole Travel and Tourism Board on January 26, 2023.

● Annual reports are developed and distributed to widely communicate progress.



Case Study: Jackson Hole, WY



Case Study: Jackson Hole, WY



Key Takeways & Call to Action



Key 
Takeaways

●Align with Global Goals
● Plan with Intent
●Don’t Try to Boil the Ocean
●Crawl    Walk    Run
● Build Inclusive Collaborations
●Define Success Beyond 

Numbers



Call to Action
Be a destination or destination 
partner that serves people, 
planet, and purpose.



I Pledge….



I Pledge….

To be a destination or 
destination partner that serves 

people, planet, and purpose.



Rudy Webb
President

Niki Kaylor
CSO



Barbara Karasek
CEO
Paradise | A Partner for Good
AiOpti Media LLC

Let’s Connect!
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